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ABSTRAKSI 
PENGARUH CORPORATE SOCIAL RESPONSIBILITY   
DAN CORPORATE GOVERNANCE TERHADAP AGRESIVITAS PAJAK 
 
RAHARJO GUNTUR AL FATHAN 
NIM. F0313075 
 
 Penelitian ini bertujuan untuk mengetahui pengaruh antara corporate 
social responsibility dan corporate governance terhadap agresivitas pajak 
perusahaan di Indonesia. Pengungkapan corporate social responsibility sendiri 
diukur dengan menggunakan item-item yang tercantum di dalam jurnal Sembiring 
tahun 2005. Corporate governance dalam penelitian ini terdiri dari kepemilikan 
institusional, proporsi dewan komisaris independen, jumlah komite audit, dan 
kualitas audit. Agresivitas pajak sendiri dalam penelitian ini menggunakan proksi 
effective tax rates. 
 Populasi yang digunakan dalam penelitian ini adalah perusahaan 
manufaktur yang listing di Bursa Efek Indonesia pada tahun 2013-2015. Metode 
yang dilakukan untuk pengambilan sampel pada penelitian ini adalah purposive 
sampling sehingga didapatkan jumlah 63 perusahaan setiap tahunnya sebagai 
sampel penelitian. Model analisis yang digunakan dalam penelitian ini yaitu 
regresi linear berganda dengan bantuan SPSS 22 for windows. 
 Hasil pengujian menunjukkan adanya pengaruh positif signifikan antara 
variabel kualitas audit terhadap agresivitas pajak. Hasil pengujian juga 
menunjukkan bahwa tidak adanya pengaruh yang signifikan dari variabel 
corporate social responsibility, kepemilikan institusional, proporsi dewan 
komisaris independen dan jumlah komite audit terhadap agresivitas pajak. 
Kata Kunci: corporate social responsibility index, corporate governance, 
kepemilikan institusional, proporsi dewan komisaris independen, jumlah komite 
audit, kualitas audit, agresivitas pajak, effective tax rates 
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ABSTRACT 
EFFECT OF CORPORATE SOCIAL RESPONSIBILITY  
AND CORPORATE GOVERNANCE ON TAX AGGRESSIVENESS 
 
RAHARJO GUNTUR AL FATHAN 
NIM. F0313075 
 
This study aimed to determine the effect of corporate social responsibility 
and corporate governance to the aggressiveness of corporate tax in Indonesia. 
Corporate social responsibility disclosure itself measured using the items listed in 
the journal Sembiring 2005. Corporate governance in this study consists of the 
institutional ownership, the proportion of independent board, the number of audit 
committee, and audit quality. Tax aggressiveness in this study using a proxy of 
effective tax rates. 
The population that used in this research is manufacturing companies who 
listed on Indonesia Stock Exchange in 2013-2015. The method used for sampling 
in this research is purposive sampling and obtain the number of 63 companies 
each year as the study sample. Analysis model used in this research is multiple 
linear regression with SPSS 22 for windows. 
The test results showed a significant positive influence between the 
variable quality of audit to tax aggresiveness The test results also showed that 
there is no significant influence of the variable corporate social responsibility, 
institutional ownership, the proportion of independent board, the number of audit 
committee, and the control variable return on assets to tax aggresiveness. 
Keywords: corporate social responsibility index, corporate governance, 
institutional ownership, the proportion of independent board, the number of audit 
committees, audit quality, tax aggressiveness, effective tax rates 
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